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Product Showcase: Material Installations

4 ECOTEXTURES WOOD PANELS

AS| offers Iiniched products in each of the
rompasny’s e Brands that are spgproprisie for
use in visud merchandinang and disphay ele
menis, display fabdes, manneguen platiorms,
and fixtimes. in the Perry Biis shop in Macy's
Herakd Squane (shown hiene], ASS Ecobeiunes®
tod Panels were pedfied for use 25 3 mimer
frame far 1he focal display element. The bas-
kebwesave patiesn in the eardhy brown paletiz
comphemented the Cassic merchandise of the
Perry illis brand. »
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BV eeping with the mission of the
H.. 0

Iﬁ. Planning and Visual Education

I Partnership (PAVE), judges of the
! W third annual Rising Star Award

chose three finalists from more than a

dozen nominees for this year’s award. The
pane] of judges was made up of PAVE mem-
ber industry professionals including retail-
ers and educators. Finalists were chosen
based on the exceptional talent, vision, and
work of voung professionals in the retail
environments feld,

hree Rising Stars

PAVE recognizes three under 35 who are leading
the way in retail environments. sy bori zinn

To qualify, nominees had to be under 35
years of age, work in retail design, visual
presentation, or contract design, and dem-
onstrate exceptional talent within their
companies, Each nominee also needed to be
a proven leader, innovater, and motivator
amiong his or her colleagues,

JUDGES
Serving as judges for PAVE's 2009 Rising
Star Award were:

James Bellante, group vice president,
visual merchandising, Macy's

- Kristin D, Godsey, associate publisher/
executive editor, VMSD

Mancy Jackson, president, Architectural
Systems Inc

Ed Jankowski, senlor vice president)
general manager, North America, Godiva
Chocolatier Inc.

Brad Somberg, president, B+M Industries.

PAVE Announces 2009 Student Design Competition Winners

In December, PAVE awarded 516,000 in
grants to students and $6,000 in school
awards based on the winning entries of its
2009 Student Design Competition. Judging
took place Nov. 11, 2009, at Macy's executive
officas in New York. The competition,
sponsared by Macy's, was geared toward
college-level students involved in retail
planning, visual merchandising, interior
design, and branding programs, and
attracted a record-breaking 373 entries.

Overall Store Design Category

151 Place (53,000) Yoon Jung Claire Cho
Fashion Institute of Technology, Mew York
nd Place (52,000) Airida Turnes

Fashion Institute of Technology, New York
Ird Place (51,500) Fernando Djohan

san Jose State Unaversaty, San Jose, Calif.
Honorable Mention (5500} Laura ). Heekin
University of Cincinnati, Cincinmati

Honorable Mention (5500) Chao-Chen Kao
5an Jose State University, 5an Jose, Calif
Honorable Mention (5500) Christina
Maroni Fashion Institute of Technoloay,

New York

Honorable Mention (5500) Lindsey
Richards Virginia Tech, Blacksburg, Va

With Merit Joyce Li University College
Falmouth, Pearyn, Cornwall, England

Visual Merchandising Category

15t Place (53,000} Cassandra Reed
University of Cincinnati, Cincinnati

ind Place (%2,000) Marisa Carter
savannah College of Art and Design, Atlanta
ird Place (51,500) Hayean Choi

Fashion Institute of Technology, New York
Honorable Mention (5500) Genna
fellhaver University of Cincinnat, Cincinnati
Honorable Mention (5500) Lindsay
Rodabaugh Fashion Institute of Technology,
Mew York

Schools with students placing in the top

three of each category received $1,000

for each placing student:

52,000 Fashion Institute of Technology
Interior Design

§1.000 Fashion Institute of Technelogy
Visual and Exhibition Design

51,000 Savannah College of Art and Design
Atlanta

51,000 5an Jose State University

§1,000 University of Cindinnati

The 200% competition challenged students
to develop concepts in line with the Macy's
branding, product lines, and retail stores.
Macy's executives developed the design
thallenges along with PAVE's Education Chair
Eric Feigenbaum of LIM College, New York,
and PAVE's education committee members.
The design challenge for the visual merchan-
dising category focused on jewelry. The store
design challenge focused on women's shoes,

Judging the 2009 compelition were: Kathleen fordan, principal, Gensler; im Sloss,
vice president, design, Macy's; lames Bellante, group vice president, visuol
merchandising, Mocy's; Joe Feczko, senior vice president, innovation, infegration
and broadcast, Macy's; Victor A. Lewis, vice president, visual merchandising,
Macy's: Karen Meskey, senior vice president, store design and planning, Macy’s;
{not pictured: Loura H. Kirkpatrick, vice president, creative planning, visual
merchandising, Macy's; Christing Nokaoka, partner, nakooka/roberts; Ken Nisch,
chairman, /GA: and Alec Zoballero, principal, TPG Architecture.)




RISING
STAR

Travis
Burnham
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Crealive Services

ravis Burnham started his career
at J. Crew nearly seven years ago as
a visual associate, setting up dis-
plays in his native Alabama store.
Since then he has moved up through the
ranks and was promoted this past
MNovember to senior manager of creative
services in New York, where he's responsi-
ble for visual merchandising direction,
window planning and execution for Mew
York City, showroom installations, and
more. Now 27, Burnham says he hopes the
future of the retail environments is less
about noise and more about simplicity.

"We live in an over-stimulated world
where everything is velling at you,”
Burnham says. I want to po to a clean,
crisp, classic look. [ want to cut back on
the noise and eliminate the unnecessary.”

Burnham was nominated for the Rising
Star Award based on his exceptional vision
for continuously creating ideas, conceptu-
alizing how they will be implemented, and
making sure the vision and innovation of
those ideas are not only up to par, but are
original and unconventional, The youngest
of the three finalists says his inspiration
comes from a multitude of sources, includ-
ing his current superior.

“J.Crew’s creative director, Jenna Lyons,
has been a huge influence on me,” Burnham
says. "She has set the quality standard that
1 follow.”

His inspiration not only comes from
his superior, but also comes from archi-
tecture and even graffiti. Burnham is
moving the standards up, and is ready for
the challenge.

“The hardest part of my job is making
something old look new and exciting again,”
b says. "l accomplish this by mixing the old
with the new. | aim to find the perfect bal-
ance between sophistication and humor,
and the ordinary with the unexpected.”

I get my design inspiration from

everything around me—architec-
ture, art exhibits, graffiti on the
street. Everything plays a role in
T.J'.I E CTed !"l".l"E Pfl.'l Cess,
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Travis Burnham, J. Crew

PAVE is o 501feN3) educational
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